
Building Trust, Connection, and 
Sales in a Digital World













Increase Control by relying less on our supply channel

Become Nimbler by embracing digital everything

Accumulate Knowledge by identifying all available data
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2. Make Yourself Relevant

3. Leverage Your Assets
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“Only 33% of consumers trust the food system”

“Nearly half of U.S. Consumers Avoid GMOs”

“Only 25% of olive oil users in the US feel very 
knowledgeable about olive oil”









130,000,000,000,000



Search Trends

Search Engine Optimization (SEO)

Search Engine Marketing (SEM)
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Pepsi Milk Diet Pepsi
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2015

$1.4M
2016

$44M
2017

$350M



Your Channels

Competitor Channels

Industry Channels
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Left Digit Pricing



Make Intentional Choices and Test
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Discover how consumers are searching for your products and related products

Understanding the SEO situation and opportunities for your site

Learning platforms for all things digital, especially SEO and SEM

Get your website to the top of Google with paid, targeted ads

Identify and understand the influencers and topics that drive consumer behavior

See how your competitors and substitutes are talking to consumers

Track sentiment, interest, and conversation across social media

Stay plugged in to the latest trends and hot topics in food, health, and cooking
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Thank You!
StoryArcConsulting.com

StoryArcConsulting@gmail.com
StevenLerch@gmail.com


