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Introduction   

•  Ron	  Tanner	  
–  Vice	  President,	  Philanthropy,	  Government	  
&	  industry	  Rela;ons,	  Specialty	  Food	  
Associa;on	  
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•  Published	  each	  Fall	  with	  groundbreaking	  research	  from	  
–  Specialty	  Food	  Associa;on	  
–  Mintel	  Interna;onal	  Group	  
	  

•  Summary	  Format	  
–  Highlights	  published	  in	  Specialty	  Food	  Magazine	  
–  8-‐page	  Summary	  Report	  available	  

•  Full	  report	  available	  	  
–  Associa;on	  Members	  via	  specialtyfood.com	  
–  Non-‐Members	  –	  contact	  Mintel	  directly	  

Today’s Specialty Food Consumer Report 
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Today’s Specialty  
Food Consumer 

Source: Today’s Specialty Food Consumer 2011 

•  59% of consumers 

•  Core consumer is 18-44 years 

•  More affluent: >$75,000 annually 

•  Hispanic households 

Source: Today’s Specialty Food 
Consumer 2014 
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Who are Specialty Food Consumers? 

Young 
 

I belong to various 
couponing sites 
which give me 

occasional 
recipes.  I have 

also signed up for 
manufacturer 

Facebook sites 
that also do the 

same… 

Everywhere 
Source: Today’s Specialty Food 
Consumer 2014 
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TV Habits of This Consumer 

Like Cooking 
Shows 

 

Some cooking and 
recipe demos 

 

Source: Today’s Specialty Food 
Consumer 2014 
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Eating and Entertaining 
Likes new flavors and textures 

 
I post 

pictures of 
food items 
and brag 

about 
baking/ 
cooking 

successes 
and failures 

Knowledgeable  
and social 
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What Does the SFC Buy? 

© 2015 Specialty Food Association	  
8	  



CONSUMER TRENDS PANEL 3/21/15 

Ron Tanner, Specialty Food Association 5 

California Olive Oil Council Annual Meeting 

Popular	  Categories	  by	  Age	  Group:	  

18	  to	  24	  year	  olds:	  	  	  
•  Chocolate	  
•  Salty	  snacks	  
•  Cookies	  
•  Condiments	  
	  

What Specialty Food Consumers Buy 

25	  to	  34	  year	  olds:	  
•  Yogurt	  and	  kefir	  
•  Rice,	  quinoa,	  or	  

other	  grains	  
•  Ready-‐to-‐eat	  

prepared	  foods	  
•  Cooking	  sauces	  
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35	  to	  44	  year	  olds:	  
•  Cooking	  sauces	  
•  Baking	  mixes	  
•  Alcoholic	  and	  non-‐alcoholic	  

beverages	  

What Specialty Food Consumers Buy 

45	  to	  54	  year	  olds:	  
•  Coffee	  
•  Salty	  snacks	  
•  Seasonings/spices/spice	  rubs	  
•  Salad	  dressing	  

55+	  year	  olds	  
•  Olive	  oil	  or	  other	  specialty	  oils	  
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Most	  Commonly	  Purchased	  Food	  and	  Beverage	  Claims:	  

Special Interest Foods 
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Source: Today’s Specialty Food 
Consumer 2014 

Also a Natural/Sustainable Consumer 
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Most frequently 
purchased: 

•  Italian 
•  Mexican 
•  Chinese   

    

 

Ethnic Food Preferences 

 
     

        Up this year: 
•  Regional American   
•  Mediterranean 
•  Indian 
•  French   
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Why They Buy 

TASTE	  

QUALITY	   EAT	  MORE	  
HEALTHY	  

TRY	  NEW	  
THINGS	  

INSPIRED	  

RecommendaRon	  

Convenience	  

BeSer	  
For	  	  

Environment	  
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How They Use Specialty Foods 
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 Shopping Habits and Attitudes  
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Digital Trends   

•  SFCs	  are	  divided	  when	  it	  comes	  to	  buying	  specialty	  food	  
products	  online.	  	  Fully	  half	  (51%)	  say	  they	  didn’t	  buy	  any	  
specialty	  foods	  online	  in	  the	  past	  year.	  	  With	  added	  shipping	  
charges	  and	  SFCs’	  naturally	  food-‐curious	  desire	  to	  interact	  
with	  food	  directly,	  online	  ordering	  isn’t	  acrac;ve	  enough.	  

•  SFCs	  are	  more	  likely	  than	  average	  to	  use	  social	  media	  to	  talk	  
and	  learn	  about	  food,	  and	  that	  gap	  has	  expanded	  since	  
2012.	  	  Furthermore,	  they	  are	  more	  likely	  than	  average	  to	  
use	  social	  media	  sites/apps	  in	  general.	  
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Recreational Habits and Interests 
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Recreational Habits and Interests 
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•  Nearly	  145	  million	  US	  adults	  buy	  specialty	  foods	  	  

•  Most	  likely	  to	  buy:	  18-‐44,	  affluent	  	  

•  Top	  sellers:	  chocolate,	  olive	  oil,	  and	  cheese	  

•  Spend	  23%	  more	  on	  weekly	  food	  	  	  
	  
•  Big	  users	  of	  Pinterest	  and	  Facebook	  

•  Supporters	  of	  the	  non-‐GMO	  movement	  

•  Feeling	  more	  op;mis;c	  and	  financially	  stable	  

 

Takeaways from Research 
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Thank you! 

	  
Ron	  Tanner	  

rtanner@specialtyfood.com	  
	  

specialtyfood.com	  
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