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No matter who, when or where,

one thing unifies us all: ]
YOU’VE GOT TO EAT. o
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The Power of

The average American household
spends 11% of its income on food

In 2014, Americans are projected to spend
more than $750 billion on eating at home
and another $692 billion eating out—
that’s more than $1.4 TRILLION
And we’re the ones eating it! BHG readers
account for nearly 18% of all weekly grocery
expenditures in the U.S.

outce: Gk MR sprng 2014 © 2015 Better Homes and Gardens

DARK CHOCOLATE CA
STRAWSERRY BUTTER
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There’s one waiting to make your gathering sweet.
(,vﬁs‘ ¥ Beth Kirby of the blog Local Milk shows you how.
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| Marinated
Manchego &
Oranges

Infuse cheese and
oranges with pepper

and thyme, toss
tomatoes on, and digin!

The season’s here—whatcha gol

g

© 2015 Better Homes and Gardens

© 2015 Better Homes and Gardens -
Food is Central to Life in Color .

Food is central to Better Homes and Gardens because food is
CENTRAL TO LIFE AND LIVING LIFE IN COLOR.

At BHG gatherings, food draws everyone to the table, enriches each
experience, and satisfies our readers’ desire to say “I Did It.” BHG is for the
woman who loves to entertain, wants to become an even better cook and
takes pleasure in trying the new. Our food is quick, easy and delicious, so
she can return to the party with friends and family.

Nancy Wall Hopkins, Better Homes and
Gardens
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Food Factor 2014

The 2014 study is the fifth wave of the modern trending research that continues the 20+ year
tradition of the Better Homes and Gardens Food Trend Study, providing insights into America’s food
shopping, cooking, and serving habits.

STUDY OBJECTIVES AUDIENCE
* Understand the processes, motivations, attitudes and * 2,000 respondents

behaviors relating to food preparation and buying « Fielded in April 2014
* Evaluate what drives consumer brand decisions
* U.S. women age 18+
= Examine changing market conditions and the
competitive media landscape

Better
0

and Gardens.

:Food Factor

A “BACK-TO-THE-TABLE” Revolution
© 2015 Better Homes and Gardens
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So whats onthe

MENU?

The (Post-Recession) Dinner Table

A Home Cooking Revolution

CELEBRATE Good Times—
and Everything In Between

Healthy Goes Mainstream

Mobile Eats

Nancy Wall Hopkins, Better Homes and
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The (Post-Recession) Dinner Table

Dinner Table

The (Post-Recession)

When it came to dinnertime, the recession gave us all something to chew on:

LESS EATING OUT HEALTHIER EATING MORE FAMILY MEALS

10

© 2015 Better Homes and Gardens
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The (Post-Recession) Dinner Table

Dinner Table
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““While food is a
necessity, eating
out is not.,,

- USDA Economic Research Service

Between 2006 and 2009, Because of increased
American households cut unemployment rates
their spending on eating and less discretionary
out by 13% vs. 1.6% for spending, families had
at-home food more time to prepare/

eat meals at home

© 2015 Better Homes and Gardens

Source: USDA Economic Research Service, March 2014

© 2015 Better Homes and Gardens

Still Sinking Her Teeth In

The (Post-Recession)
Dinner Table

i

* In 2008, 77% OF MEALS
were prepared at home

* In November 2013, that
NUMBER WAS UP TO 80%

Source: USDA Economic Research Service, March 2014

Nancy Wall Hopkins, Better Homes and
Gardens



CONSUMER TRENDS PANEL

Cooking Because She CAN (and wants to!)

Her cooking skills evolved out of necessity—but today, she’s a confident, adventurous,
creative home cook and smart, savvy shopper.

Cooking is no longer a means to an end—it’s how she expresses her creativity.

0 0,

0,
ENJOYS COOKING
U.S. Women BHG Readers U.S. Millennials
(Index 109) (Index 110)
Source:Food Factor 2014 © 2015 Better Homes and Gardens
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Dinner Table
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Cooking Because She CAN (and wants to!)

food | home cooking
cooK's seorets

Sh rtc ke

5(115(

‘You say tomato, We say salsa, Put the abundance to

© 2015 Better Homes and Gardens
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Dinner Table
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Creative and Confident

85%
78% 78%
749 76
69%
63%
599

Cooking is a Adventurous/Likes Likes Experimenting Use New

Creative Outlet Trying New Things with Dishes Recipes
. U.S. Women . BHG Readers U.S. Millennials

© 2015 Better Homes and Gardens

Source: Food Factor 2014
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Dinner Table
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Creative and Confident

© 2015 Better Homes and Gardens
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Dinner Table
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What's Next

She’s taking it to the next level—again—reflected in an ongoing boom in high end
ingredients, ethnic infusions and increased budgets allocated towards shopping,
kitchen tools, entertaining and general food expenditures.

o 3in 5 want to take a cooking class

c Nearly half are using more new recipes than 2 years ago

Q 78% are always looking to integrate new flavors

o Half will go out their way for an unusual ingredient

o 2 in 5 plan their meals around interesting ingredients they find

c 63% like to experiment with regional/ethnic foods

Source: Food Factor 2014. Top 2 box agreement. © 2015 Better Homes and Gardens
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A Home Cooking Revolution

But this post-recession mentality goes even further: this is a full-scale “back to
the table” revolution.

86% are eating dinner at 3in 5 American women are
home on weekdays, and eating at home MORE than
79% are eating in 5+ nights they were 2 years ago
per week
© 2015 Better Homes and Gardens 19

source: Food Factor 2014
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Revolution

Because | Want To..

I just feel like cooking at home more, vs. 2 years ago

U.S. Women BHG Readers U.S. Millennials
(Index133) (Index143)
A E— © 2015 Better Homes and Gardens 0

Revolution
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Because It Matters. ..

Eating together as a family is more important
now, vs. 2 years ago

U.S. Women BHG Readers U.S. Millennials
(Index111) (Index142)
Soure: Fond Factor 2014 © 2015 Better Homes and Gardens o
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Revolution

Because We Love It

We enjoy home cooked meals more, vs. 2 years ago

U.S. Women BHG Readers U.S. Millennials
(Index 126) (Index 126)
Source: Food Factor 2014 © 2015 Better Homes and Gardens 7
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Revolution
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Feeding—and Fueling—Their Families

Revolution
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€¢ Sharing a family meal
is good for the spirit,
The family who eats together... the brain .omol the health
of adl family members. 54

- The Family Dinner Project

* Higher GPAs

* Self-esteem boost

« Lower rates of obesity
and eating disorders

« Less depression, anxiety

* Resilience builder

© 2015 Better Homes and Gardens

Source: The Family Dinner Project

Family Matters

A Home Cooking
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Eating together as a family more often now, vs. 2 years ago

U.S. Women BHG Readers U.S. Millennials
(Index 100) (Index161)
Source: Food Factor 2014 © 2015 Better Homes and Gardens

Nancy Wall Hopkins, Better Homes and
Gardens 12
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Family Matters

Revolution
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© 2015 Better Homes and Gardens

To-the-Table Challenges
g¢
34%
27%
25% 25%
18% 18%
Prep Time Cook Time Time to Plan
B u.s. women [ BHG Readers U.S. Millennials
Soure: Fond Factor 2014 © 2015 Better Homes and Gardens ’°

Nancy Wall Hopkins, Better Homes and
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To-the-Table Challenges
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32

MINUTES
preparing dinner
during the week

42

MINUTES

on the weekend

© 2015 Better Homes and Gardens 27

Source: Food Factor 2014

Revolution

To-the-Table Challenges

A Home Cooking

food | weeknight cooking

PROM YOUR KITCHEN

TAKE IT
| EASY

MAKE IT FAST. MAKE IT HEALTHY. MAKE IT IRRESISTIBLE.
HERE ARE SIX NEW WAYS TO SERVE YOUR FAMILY TONIGHT.

‘Whether youre
packing apicnic,
firing up the grill,
or just kicking back
with arefreshing
sip on thie patio,
summer afternoons
- are better when

- spent with friends.
Make it a party.

© 2015 Better Homes and Gardens 2
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Her Motivations
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Revolution

91%

o 88%
86% 85%
| “
Pleasing Her Important Part Trying to Save
Family of Traditions Money
. U.S. Women . BHG Readers U.S. Millennials
A E— © 2015 Better Homes and Gardens 29

Celebrate Good Times—and Everything in Between

B o

Nancy Wall Hopkins, Better Homes and

Gardens
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CELEBRATE Good Times!

Celebrate Good Times—
and Everything In Between

Life is about celebrations! And it doesn’t have to be a major holiday,
either—she craves fun, informal, spontaneous get-togethers at home.

78% of women—and She’s entertaining, on
90% of BHG readers— average, 2x each month
entertain at home

© 2015 Better Homes and Gardens 31

source: Food Factor 2014

CELEBRATE Good Times!

Celebrate Good Times—
and Everything In Between

And what about the millennial home entertainer?
She’s even MORE active and engaged!

+ 82% entertain at home (Index 105)

+ 35% entertain at home more than
2 years ago (Index 194)

+ 2.7 home entertaining events each
month (Index 147)

And she’s got BIG plans

+ 35% want to work on outdoor living/ MPREsé ;
entertaining areas ‘ ™~ WITHEASE o

. . : L

* 42% are planning exterior upgrades, e

including decks, porches and patios

© 2015 Better Homes and Gardens

sources: Food Factor 2014 / BHG Millennial survey 2013

Nancy Wall Hopkins, Better Homes and
Gardens 16
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CELEBRATE Good Times!

WHY DO | ENTERTAIN?

96% 96%

93%
89 89w
849
1 Enjoy It! | Love Seeing People It Builds

Enjoy My Food Relationships

. U.S. Women . BHG Readers U.S. Millennials

Source: Food Factor 2014 © 2015 Better Homes and Gardens
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© 2015 Better Homes and Gardens

What's She Hosting?

OUTDOOR BBQS
* 58% U.S. Women
* 74% BHG Readers (NDEx 128)

~ ™~

Nancy Wall Hopkins, Better Homes and

Gardens

3/21/15
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© 2015 Better Homes and Gardens

What's She Hosting?

UNPLANNED GATHERINGS
* 60% U.S. Women
* 72% BHG Readers (INDEx 120)

~  Source: Food Factor 2014

© 2015 Better Homes and Gardens

WRatsiShe Hosting?

—
FORMAL SIT-DOWN MEALS ‘
» 53% U.S. Women >
-+ 599% BHG Readers (NDex111)

Nancy Wall Hopkins, Better Homes and

Gardens

3/21/15
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© 2015 Better Homes and Gardens

What's Sfie Hosting? '
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POTLUCKS

* 36% U.S. Women
* 44% BHG Readers (INDEx 122)

d Factor 2014

© 2015 Better Homes and Gardens

What's She Hosting? /

BRUNCH
|+ 28% U.S. Women
* 30% BHG Readers (NDEx 107)

Source: Food Factor 2014

Nancy Wall Hopkins, Better Homes and
Gardens
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© 2015 Better Homes and Gardens

What's She Hosting?

COCKTAIL PARTIES
* 25% U.S Women
* 26% BHG Readers (INDEx104) |

sSource: Food Factor 2014

HOLIDAYS AND
SPECIAL OCCASIONS

* 3.7x per year
* 4.6X BHG readers
+ 5.2x millennials

Source: Food Factor 2014,
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Nancy Wall Hopkins, Better Homes and
Gardens
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© 2015 Better Homes and Gardens

Tomorrow's Trends

like trying new recipes for
IN entertaining and potlucks

Celebrate Good Times—
and Everything In Between

© 2015 Better Homes and Gardens
Tomorrow's Trends

Celebrate Good Times—
and Everything In Between

Cocktails gain popularity for at-home entertaining

2010

Source: Food Factor 2014

Nancy Wall Hopkins, Better Homes and
Gardens 21



CONSUMER TRENDS PANEL 3/21/15

Healthy eating, cooking and
general lifestyle choices

aren’t just limited to the
wellness set—today,
“healthy” is always
top-of-mind and has changed
what, when, how and where
we engage with food.

© 2015 Bettex\;mes and Gardens
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HOME is Where the HEALTH is
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90% of U.S women try to control the healthfulness of
the meals she prepares—and to have better control over
what she’s eating, food is coming BACK HOME.

Compared to 2 years ago, she’s eating at home more
now because...

- I want to eat more healthfully:
42% U.S. Women
53% BHG Readers (Index 126)

- | want to be more careful about the food we eat:
23% U.S. Women
42% BHG Readers (Index 183)

© 2015 Better Homes and Gardens

Source: Food Factor 2014
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HOME is Where the HEALTH is

Healthy Goes
Mainstream

© 2015 Better Homes and Gardens

46

Nancy Wall Hopkins, Better Homes and
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HOME is Where the HEALTH is
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Mainstream

GLUTEN-FREE VEGETARIAN

29% of Americans would like to cut Close to 16 million people—
back or avoid gluten completely 5% of the U.S. population—

$7 billion industry in the U.S. identifies as vegetarian

VEGAN JUICING

7.5 million Americans are vegan— A $5 billion industry, growing
twice as many as 5 years ago at 4-8% annually

PALEO

Between 1 and 3 million
Americans follow a Paleo diet

© 2015 Better Homes and Gardens

sources: NPR March 2013 / Mintel / Harris Interactive Study 2014 / Robb Wolf

47

You are What You Eat ...

3.6

fruits/veggies per day

4.8

fruits/veggies per day
BHG READERS

© 2015 Better Homes and Gardens

Source: Food Factor 2014

48
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Where You Shop..
63%
51%
40
26% 250,
16%
Specialty Food Farmers’ Markets Natural/Organic
Stores Stores
. U.S. Women . BHG Readers U.S. Millennials
© 2015 Better Homes and Gardens
source: Food Factor 2014 49
and What You Grow!
wa..i\ﬁm% -3
wmsﬂn s“cgfnm 2 el 1 IN 5 American women is
5 i s oy e Nearly growing her own food
IN THE OVEN  IN OPEN AIR
3 GARDENERS
=N 32, #1
/o hobby in America
U.S. Women
43, 5
/o MILLION nore
BHG Readers households digging in and
(Index 134) planting than in 2010
7{ o et s e 5
© 2015 Better Homes and Gardens
Sources: Food Factor 2014 / 2013 National Gardening Survey 0

Nancy Wall Hopkins, Better Homes and
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~.and What You Grow!

Healthy Goes
Mainstream

© 2015 Better Homes and Gardens

51

Millennials With a Green Thumb

Healthy Goes
Mainstream

One-third of millennials are growing
their own food—the “green-thumbed €6 In fact, 42 million
revolution” is about to take off. households, 17% more than
five years ago, now grow
food in home and community
gardens...And younger
+63% Americans—Milleinials,
specifically—are driving
the gardening revolution. s

over 5 years
- National Gardening Association

80,

of gardeners age 18-30
purchase vegetables to grow

2008 2013
© 2015 Better Homes and Gardens

Sources: Food Factor / 2013 National Gardening Association / 2014 Home Garden Panel by Metrolina Greenhouses

52
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The diverse, dynamic terrain of
food ideas stimulates discovery
and sharing.

Consumers are now the experts,
and information can be evaluated

~—-and manipulated by anyone with a
smart phone—and a fork.

40% use a smartphone ahd/or
tablet for food-related activities

B © 2015 Better Homes and Gardens

Source: Food Factor 2014

Nancy Wall Hopkins, Better Homes and
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Changing the Face of Food

Mobile Eats

We use social media to:

Discover New Share Food Get Advice
Foods Experiences About Food

© 2015 Better Homes and Gardens

source: Clicks and Cravings, Hartman Group

Changing the Face of Food

Mobile Eats

+ FOOD SPOTTING: taking—and sharing—
pics of your food, typically in a restaurant

* Nearly 10,000 IPHONE/IPAD APPS in Apple’s
“Food & Drink” category

* #1 PIN CATEGORY: 20% of women’s Pinterest
pins are food-related

+ Major SPIKE IN FOOD PINS BETWEEN 5:00
AND 6:00PM—the dinner planning/prep
hour—and again between 8:00 and 10:00pm

© 2015 Better Homes and Gardens

sources: RJMetrics / Food Factor 2014

Nancy Wall Hopkins, Better Homes and
Gardens 28
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Changing the Face of Food

And she’s getting inspiration directly from these social sources

HER RECIPE SOURCES

)

2014 2012 2010 2014 2012 2010 2014
Social Networking Sites Websites with

Consumer-Generated
Content

© 2015 Better Homes and Gardens

Source: Food Factor 2014

Mobile Eats

2012 2010

Blogs

Why are they

SOCIALIZING
what they eat?
Sharing moments
Special occasions
Food is art
Reviewing recipes/restaurants
Recipes/how-tos
Extreme foodies

Food diaries/personal documentation
Source: Mashable 2012 © 2015 Better Homes and Gardens
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Her (Smart) Shopping Companion

But the “must-have my mobile” trend starts
long before the first bite

599%
40% 419%
329% 30% 290,
17% 17% 15
&L

14% 1

Shopping, Looking Up Used Phone Use Smart Downloaded
Meal Planning Recipe in the to Search for Device to Make a Mobile Coupon

and Prep Kitchen Recipe in Store Grocery List

Source: Food Factor 2014

. U.S. Women [ BHG Readers
© 2015 Better Homes and Gardens

Mobile Eats

Millen

nials Go Mobile

And millennials are even MORE engaged and active when it comes to
integrating mobile into their food experiences.

Source: Food Factor 2014

HOW I’VE USED / AM INTERESTED IN USING MOBILE DEVICE

2] o [=]
700 :68% :66v
% o 3 o % (0}
O used food app/ Q shopping, meal O used cell phone
Z searched for recipes z planning, prep Z in-store for more info
o -] [¥]
140 :32% {20v
x (0} % (0} x (0}
Q visited online Q look up recipes in O downloaded a
Z recipe site Z the kitchen Z  mobile coupon

b o
=240, :23v 2199
% 0 3 (0] 3 o
O made a grocery list Q used afood app Q scanned a
z Z onatablet Z  barcode

© 2015 Better Homes and Gardens

Mobile Eats

Nancy Wall Hopkins, Better Homes and

Gardens
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POP of Color on Every Platform

e e B e o

36 million+ pins/repins 83,000+ followers

© 2015 Better Homes and Gardens

sources: Omnicom 2013/BHG reporting October 2014

PINTEREST INSTAGRAM DELISH DISH

COOKBOOK

[ &%
@\
BHG.COM BHG TABLET MUST HAVE VEGGIE LOVE
57 million+ page views EDITION RECIPES APP COOKBOOK APP
4.8 million+
downloads
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TODAY’S
Specials

The (Post-Recession) Dinner Table
A Home Cooking Revolution

CELEBRATE Good Times—
and Everything In Between

Healthy Goes Mainstream

Mobile Eats
© 2015 Better Homes and Gardens

Nancy Wall Hopkins, Better Homes and
Gardens
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TOMORROW'’S
Menu

Gourmet goes mainstream
The evolution of the home cook
Spontaneous celebrations
1's not s0 niche anymore
Green—tkhljmr;géa‘ ;ﬁiillennials
Gen Y brings it back home

Mobilized and making it their own
© 2015 Better Homes and Gardens
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Food Factor

A “BACK-TO-THE-TABLE” Revolution

2014
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